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Optimizing Search, Social and CTV 
Ads for Retail Performance

The Incremental Growth Platform
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● Only 40% of Americans begin their 
product search on a marketplace. 
(Down from 50% last year.) 

● Furthermore, 39% of Americans 
begin their product search on 
Search Engines or Social. 
(Up from 30% the year prior.)

Source: 
https://www.emarketer.com/content/how-consumers-find-new-brands-products-on-social-media-market
places-brick-and-mortar-retail-5-charts

Marketplace

Search engine

Preferred brand’s website

Social media

Voice assistant

Channels where US internet users start their 
online shopping journeys, 2022 & 2023
% of respondents

51.5%
40.4%

24.8%
29.7%

16.2%
18.2%

6.3%
9.9%

1.2%
1.8%

2022 2023

Source: Attest, “2024 US Consumer trends report,” Feb 1, 2024
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Ampd Overview
Why Ampd

● Drive incremental sales and NTB customers on Amazon 
and Walmart with qualified external traffic

● Attribute, automate, and scale 

What is Ampd

● Unique measurement and management platform that 
connects Google and Meta to Amazon and Walmart

● Largest user of Amazon Attribution
● Proprietary measurement partner with Walmart

How to think of Ampd

● Self-service platform GroupM uses to drive incremental 
revenue and NTB customers
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Challenge: Purina cannot reliably attribute search and social 
sales to Retailer.com

Purina.comWalmart.comAmazon.com
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Solution: Ampd increases sales for Purina by attributing and 
automating performance to Amazon & Walmart

Walmart.comAmazon.com

—  Attribution, Automation, Scale
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Executive Summary: 
Ampd unlocks several critical value propositions for brands
● Incremental, New-to-Brand Revenue

○ By harvesting consumers outside of RMNs and optimizing to their ideal place of purchase, Ampd unlocks 
NTB rich audiences with maximal performance for incremental sales.

● Shortened Path-to-Purchase (compared w/ Where-To-Buy software) + Optimization
○ Shortening the path to purchase for consumers results in significantly reduced funnel-leakage
○ Grocery CPG case study attached; reduced the number of clicks necessary to purchase an item by half, 

increased ROAS by 6.5X, and CTR by 36X as a result.
● Retargeting Audience Building

○ Ampd traffic from Google/Meta can be retargeted as a specific audience. This broadens retargeting lists 
and creates additional low-funnel spend opportunities.

● Brand/National Budget Optimization
○ Ability to make brand dollars more performant; report on and optimize against actual sales and 

performance indicators to maximize quality of engagement while in-flight (vs. 6mos later).
● Conversion Rate Lift

○ Utilizing the same keywords/creatives, Ampd ads directed to retailer.com outperform brand.com by up to 
4.2X in conversion rates; No7 / EssenceMedia case study attached.
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Is Amazon bidding on my products? 
● Likely Yes; Amazon is bidding on both branded and non-branded keywords at a low bid
● Amazon leads traffic to the SERP where CPCs are 1.5 - 5X the Google CPC
● The Amazon destination SERP also introduces competitors into the equation 
● Suboptimal customer experience for those searching for the Client Brand 
● Brand should consider a more sophisticated approach to digital shelf measurement
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Own SERP / Optimize Digital Extended Shelf
● Empower optionality in purchase destination with ads to all priority retailers / DTC
● Lifts market share, paid SOV, and incremental sales without a meaningful impact on CPCs
● Compare conversion rates across retailers for easy budget profitability optimizations
● Lead directly to storefronts or brand PDP’s, not crowded SERPs with high CPCs
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Optimize Google Search Ads based on Retail Performance Metrics

Sponsored

Sponsored

Purina Pro Plan Cat

Closed 
loop

attribution

Sponsored
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Optimize Meta Ads for Retail Performance Metrics

Closed loop
attribution
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No7 Increased Conversion Rate 4.2X

1. With Ampd, No7 
directed Google traffic 
to Amazon.com that 
historically was 
directed to brand.com

2. Conversion rates 
increased by 4.2X, 
maturing at 13%

3. Ampd Predictive Bid 
Manager increased 
performance by 30% 
once activated

4.2X

+4.2X 13%
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National CPG Increased Google Search ROAS by 6.5x

1. National CPG brand 
increases ROAS by 6.5X 
sending to Walmart.com 
instead of Brand.com

2. Brand.com is 
informational and not 
transactional

3. Automated campaign 
performance and scale 
with Ampd
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Enterprise Brands and Agencies 
Depend on Ampd
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Ampd Marketing Architecture (seamless integration)

Google Search Ads 360 Amazon Product Page

Amazon Attribution API Amazon Vendor API

Create & Activate Ads

Data Science Engine to 
Optimize Bids & Budgets

Automatically Tag Google Ads to Amazon

Correlate Sales with Google Traffic 

Attribute Add to Carts, Sales, 
Page Views to Google
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How Ampd works with Google Ads
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How Ampd works with Meta Ads
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AI-driven campaign creation, 
keyword selection, and budget 
allocation. Ampd automatically 
crafts the best ad for each product. 

Optimization levers towards 
profitability or growth, based 
on true conversion prediction 
using marketplace data. 

Closed loop attribution from 
marketplace conversions. See 
ad channel performance side by 
side with the results you’re 
actually driving in a centralized 
data clean room. 

How Ampd Automation Works
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How Ampd’s Predictive AI Automation Works
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How the Ampd AI is Trained Daily
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Q1 24 Q2 24 Q3 24 Q4 24 Q1 25 Q2 25 Q3 25 Q4 25

Retail 
Marketplace

Ad Platform

2023

Ampd Roadmap for Integrations
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Ampd operates in all countries where 
Amazon Attribution is available
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Thank you

Contact: Joshua Gebhardt
                joshua@ampd.io  

If you are interested in learning how Ampd 
would perform for any specific client, please 
reach out to the email below.

mailto:joshua@ampd.io

